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AuHoTauus. CTaTbs NOCBSALLEHA N3YYEHUIO NPEUMYLLIECTB [ MAoro 1 CpeaHero 6u3Heca 0T BHEAPEHUs
CUCTEMbI COLMANbHON OTBETCTBEHHOCTM. B HacTosLee BpemMs BCe 60MbLUe KOMNAHWIA CTPEMSATCS ObiTb
COLMANbHO OTBETCTBEHHbIMU, OTBEYAs BbI30BAM COBPEMEHHOCTM, TaK KaK 06LLECTBO 0XMAAET NMOMOLLM
B PELUEHNM COoLManbHbIX NPOBeM, 3aluTbl U NOAAEPXKKM rpaXKaaH He TONbKO OT rocyaapcTea, HO U OT
6u3Heca. HarnagHbIM NpMMEpoOM cTana JesTenbHOCTb KomnaHuii B pamkax CO B nepnof naHgemum
COVID-19, korga 6u3Hecy nNpuLLINOCL NOACTpaUBaTbLCA NoJ CUTyaLmio, 6paTh HA Ce65 OTBETCTBEHHOCTb
He TOMbKO 3a Cebs, HO 1 0Ka3biBaTb NOAAEPXKKY CBOUM CTEMKX0MAepam. B aTo e Bpems HeManoBaXKHbIM
CTaHOBUTCS BOMPOC, No4eMy MasioMy 6M3Hecy nose3Ho npumMeHsTs KoHuenuuto CO B CBOGI AeATeNIbHOCTU.
970 1 06ycnaBnnBaeT akTyanbHOCTb JAHHOrO UccneaoBaHus. Lienbtlo nccnegoBaHns ABNAETCS packpbITh
NPeMMyLLECTBa BHEJPEHNS CUCTEMbI COLNANTbHOW OTBETCTBEHHOCTW AN PA3BUTUS MANoOro U CPeaHero
6usHeca. [ins peanusaLmn NoCcTaB/IEHHON Lenu Heo6X04MMO PeLLEHNe HECKONbKIX 3afay: YTOYHUTL NOHATUE
«COLIManbHas 0TBETCTBEHHOCTb» MPUMEHWUTENIbHO K AeATENIbHOCTI Manoro U cpefHero 6u3Heca, NnpoBecTu
SWOT-aHann3 CO MCB B oT1nnyme ot KCO, BbISIBUTb BOSMOXXHbIE NPEUMYLLIECTBA OT peannaaLyn KOHLENLum.
B Ka4ecTBe MeTOA0/0MM JAHHOTO UCCNeA0BaHUs 6bInK BbIGPaHbl CPABHWTESbHbIA aHaNU3, METOA aHanm3a
1 CUHTE3a MHPOPMALUKU O CMCTEME COLMANbHOM OTBETCTBEHHOCTU, OMPOC cpeaun npeactasutenen MCB.
B pesynbrare uccnenoBaHus 6binu 0603Ha4eHbl 0COOEHHOCTI peann3aLnmn coLnanbHOn 0TBETCTBEHHOCTH
masibiM W cpefHMm 6u3HecoMm. B cTaTbe aBTOP packpbiBaeT NMpeumyLlecTBa npeanpuHumatenen ot
BHEAPEHUS coLUarnbHO OTBETCTBEHHOCTU, 0003HAYaeT PEMTUHT UX 3HAYMMOCTI ANf 61U3HECA HA OCHOBE
nposedeHHoro onpoca. Oco6oe BHMMaHMe yaeneHo yaadHbiM Kericam cpeau MGBE npu peanusauum CO.
ABTOp AEMOHCTPUPYET, YTO NMPUMEHEHNE COLMANBHOM OTBETCTBEHHOCTM — 3TO Win-win cTpaTerus Kak ans
KOMNaHMUK, TaK 1 Ans 06LLecTsa.

KntoueBble cnoBa: coumanbHas OTBETCTBEHHOCTb, UMUK, 61ar0TBOPUTENbHOCTb, NOALHOCTL, Masblii
1 CpeaHuin 6usHec
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Abstract. The article is devoted to the study of the benefits for small and medium-sized businesses from the
introduction of a social responsibility system. Currently, an increasing number of companies are striving to be
socially responsible, responding to the challenges of our time, as society expects help in solving social problems,
protection and support of citizens not only from the state, but also from business. A good example was the activity
of companies within the framework of the SR during the COVID-19 pandemic, when businesses had to adapt to the
situation, take responsibility not only for themselves, but also to support their stakeholders. At the same time, the
question of why it is useful for small businesses to apply the concept of SR in their activities becomes important.
This determines the relevance of this study. The purpose of the study is to reveal the advantages of implementing
a social responsibility system for the development of small and medium-sized businesses. To achieve this goal, it is
necessary to solve several tasks: to clarify the concept of “social responsibility” in relation to the activities of small and
medium-sized businesses; to conduct a SWOT analysis with SMEs as opposed to CSR; to identify possible benefits
from the implementation of the concept. The methodology of this study were a comparative analysis; a method for
analysing and synthesizing information about the social responsibility system; a survey among representatives of
SMEs. As a result of the study, the features of the implementation of social responsibility by small and medium-sized
businesses were identified. In the article, the author reveals the advantages of entrepreneurs from the introduction
of social responsibility, designates the rating of their importance for business based on the survey. Special attention
is paid to successful cases among SMEs in the implementation of SR. The author demonstrates that the application
of social responsibility is a win-win strategy, both for the company and for society.
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BeepeHue

Poccumn cnoxmnocb HECKOMbKO MOAXO-
[OB K MOHUMaHWO couManbHON OTBET-

cTBeHHocTK. CornacHo NnepBoOMYy N3 HUX,

NOAAEPKKN CTEMKXONAEPOB B pamkax CBOe
AOONrOCPOYHOM cTpaTterin. CornacHo TpeTbeMy
noaxoay, KoMaHus No3uLMoHnpyeT cebs Kak
counanbHO OTBETCTBEHHY, 6narogapst HYemy
dopMUpPYeT CBOV MONOXNTENbHbBIA UMUK,

CO nmeeT ckopee dpopMalbHblil xapakTep
1 Bblp@XXaeTCs B CNeNOBaHNM 3aKOHY, a Takxe
NPOK3BOACTBE KA4ECTBEHHbBIX TOBAPOB W1 YCTyr
[12]. BTopor noaxon AONONHSAET gaHHoe Buae-
HMe Tem, Y4TO coumManbHO OTBETCTBEHHAA KOM-
naHWs Takke BHOCUT CBOW BKNad U B pas3Bu-
TMe obLLecTBEHHOro 61aroCcoCcToaAHUS 3a cHeT

cosgaet HoBble TpeboBaHua 1 ctaHaapTel CO.

Kpome aToro, kaxaas KoOMNnaHusg MoxeT
o6o3Ha4vaTb ang cebst CO CBOVM YHMKaTbHbIM
obpasom, yaendsa ocoboe BHUMaHWe TeM 1nu
NHbIM Hanpasneruam. Mo MHeruo FO.1O. MMe-
TpyHWHa 1 B. M. lNMypnuka, «pasnuyma B onpe-
LeNeHVAX B 3HAYNTENbHOW CTENeHn 3aBUCAT
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OT TOro, KTo cpoOpMynNMpPyeT 1 NPUMEHSET 3TU
onpeneneHns (bnaHec, obLlecTBO B nuLe 06-
LLIeCTBEHHbIX OpraHu3aLunii u rocyaapcTBeH-
HbIX CTPYKTYP, MeXXayHapoaHble Opranmsaunm
nT.40.)» [9]

TaknMm 06pas3omM, B HACTOsILLIEE BPEMS NME-
€TCS HECKOSbKO OCHOBOMOMaratoLLX NoaxonoB
K MOHVIMaHWIO CYLLIHOCTU CUCTEMbI COUMaIbHOM
oTtBeTcTBEHHOCTM [3]. B Poccumn He cdhopmun-
pPOBaHO efnHoe onpeaeneHne N He CyLLeCTBY-
eT paspaboTaHHOM NporpamMMbl Mo BHEAPEHNIO
CO B kOMnaHusx. Ha Haw B3rman, coumansHo
OTBETCTBEHHbIM ON3HEC MOXKET CHUTATLCS TOr-
[a, Korga KoMmrnaHus HeceT OTBETCTBEHHOCTb
nepen BCeMW CTekxonaepamn, a MMeHHO 10-
OpPOCOBECTHO CNefyeT 3akoHaM; NPoV3BOAUT
Ka4YeCTBEHHbIE TOBaPbI/yCNyr; npuBnexkaresb-
Ha Kak paboTtofartens No YPOBHIO OnnaTthl TPy-
[la COTPYOHWMKOB, a Takxe BKNafblBaeTCs B 1X

oby4eHue 1 pasBuTLeE; OTBETCTBEHHA Kak nap-
THep ANns Gu3Heca; OTBETCTBEHHA Nepe MecT-
HbIM COOOLLIECTBOM B 3KOMOrMYECKMX BOMpPOCaXx;
BbICTYMaeT C colManbHbIMX MHMLMATBaAMN, Ha-
npaBneHHbIMK Ha yny4lleHne 6narococTosHMS
MecTHoro cooblLiecTsa.

O4eBMOHO, 4YTO coumanbHas OTBETCTBEH-
HOCTb Manoro u cpegHero 6muaHeca nMmeet
CBOW OCOBEHHOCTU B peanuaaumnm KoHUenumum
B cpaBHeHun ¢ KCO. B ka4ecTBe MHCTPYMEH-
Ta uccnegoBaHuns 6bin BeibpaH SWOT-aHanms,
TaK Kak OH SIBNAETCH YHMBepCcanbHo MeToam-
KOW, OTpaxaloLLien MNONHY0 KapTnHY 1 paccMa-
TpuBatolet CO ¢ pasHbix CTOPOH; 3aTparmea-
€T Kak BHYTPEHHIOK coLManbHyt0 OTBETCTBEH-
HOCTb, Tak 1 BHELLHOW. TakM o0bpasom, Ha
OCHOBE N3YY€EHHbIX MCTOYHMKOB MpeacTaBnie-
Hbl CUTbHbIE 1 Cnabble CTOPOHbI, BOSMOXKHOCTM
n yrpo3bl CO MCE (Tabn. 1).

Ta6nuua 1. SWOT — aHanus coumansHOM OTBETCTBEHHOCTU Marnoro u cpefHero 6usHeca

B oTnn4me ot KCO

Table 1. SWOT analysis of social responsibility of small and medium-sized businesses in contrast to CSR

CunbHble cTOpOHbI / Strengths

Cnab6blie ctopoHbl / Weaknesses

= Bbicokas CKOPOCTb peannsaunun coumanbHbIX
NpoeKToB

High speed of implementation of social projects

BbicTpas aganTaums CUCTEMbI K BHELLIHUM

N3MEHEHUAM

Fast adaptation of system to external changes

= [M6KOCTb M aJanTUBHOCTb B MPUHATUM PELLEHNI
Kacaemo coumarnbHON NOMUTUKN KOMMNaHUM
Flexibility and adaptability in making decisions
regarding the company’s social policy

= MDoKyC AeAaTenbHOCTM B pamkax CO cMeLleH
Ha COTPYOHMKOB

The focus of activity is shifted to employees in the
field of SR

= OTCyTCTBME METOANYECKON HOPMaTBHON 6a3bl,
MoLLaroBbIX anropuTMOoB, pekoMeHZauuni

Lack of methodological regulatory framework,
step-by-step algorithms, recommendations

= Huskas cteneHb 3anHTepecosaHHocTn HKO
B coumanbHbix npoektax MCBb

Low degree of interest of NGOs in social projects of SMB

BoamoxxHocTu / Opportunities

Orpanuyenus / Threats

= DOKYC Ha camble akTyasnbHble Npo6riembl 06LLecTsa
Focus on the most pressing problems of society

= [lopAaep>xka co CTOPOHbI OPraHoB MECTHOW BRAcTn
Support from local authorities

= [lpuBne4yeHne HOBbIX KITMEHTOB, NapTHEPOB
C NMOMOLLbIO COLManbHbIX MPOEKTOB
Attracting new customers, partners with the help
of social projects

= YKpenneHne nonoxuTenbHOro MMnaXa cpeam
CTeNKxongepos
Strengthening a positive image among stakeholders

= VY3KUI Kpyr OXBa4€HHbIX CTENKXONAEPOB
A narrow circle of covered stakeholders
= PucK npekpaLleHus gestensHoct B obnactn CO
13-3a HexBaTKn pecypcoB
The risk of ceasing activities in the field of CR due
to lack of resources
= HeycToM4MBOCTb NMMYHOW MOTMBALMW NpeanpyHnMa-
Tenen B peanu3auum CO
Instability of personal motivation of entrepreneurs
in the implementation of CR

VICTOYHYK: COCTaBNEHO aBTopoM o [2-4, 7, 8].
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B cBA3K C ykadaHHbIMUM OCOBEHHOCTAMMN
CNOXHO CpaBHMBAaTbL MO MacliTaby NPOEeKThbI
Kopnopauun n npeanpuHumaTtenei, ogHako
3T0 He o3Ha4vaeT, 4to CO y manoro v cpegHe-
ro 6uaHeca CoBepLUEHHO HET, OHa eCTb, HO
B paMKax 1MxX BOZMOXHOCTEN U UCXOAA U3 O0-
CTYMHbIX pecypcoB. Taknum 06pa3om, Npenmy-
LLleCTBa CouManbHOM OTBETCTBEHHOCTU Maoro
1 CpefHero bnaHeca CnefyeT paccMmarprBaTh
Takxe otaensHo ot KCO.

PesynbTaThl UCCnepoBaHnA

CoupanbHasa OTBETCTBEHHOCTb BMSET Ha
MHOXXECTBO acCrekTOB B KOMMaHUM 1 OaeT e
BECOMble npenmyLecTBa nepen opyrumm, 4to
NpPosBNAETCA B UX OOMbLUEN YCTOMYMBOCTH
B PbIHOYHOW cpefe. Ona OOCTVXeHUs uenem
nccnenosaHva Obil NPOBedeH ONPoC cpeau
npeacTaBuTENen Manoro 1 cpeaHero 6usHeca.
Kputepriem y4actig B HEM SBNANCS AENCTBYIO-
LA B13HEeC, OCYLLIECTBNAIOLLIMI colmarnbHble
MeponpuaTus. Bcero B nccnenoBaHnmy NpuiHa-

no yyacTtue 50 npeanpuHUMaTenen, 3aHnMato-
LMXCSt TOProBnei Ha MapkeTnnencax. MNapan-
nenbHo 6bIno nposegeHo MHTEPBLIOMPOBAHNE
10 npegnpuHUMaTenen, a Takxe nayyveH psag
NHTEPHET-UCTOYHUKOB C LIENbIO onpeaeneHus
OCHOBHbIX MPEVMYLLIECTB peanv3aumm npaxkTu-
KN COLLI/IaJ'IbHOI7I OTBETCTBEHHOCTW O/14 Manoro
M cpeaHero buaHeca.

MepBbIM BOMPOCOM 715t PECMOHAEHTOB CTasl
«Kakne npeumylectsa Bbl BuanTe B peannaa-
UMK coumanbHbIX akTUBHOCTEN O Pa3BUTUA
Bauwiero 6usHeca?» (Tabn. 2), pecnoHaeHTam
npeanarancs Ha BbI6Op psa NPeENMyLLIECTB, U3
KOTOPbIX OHW MO BbIOpaTh BCe MOAXOAdALLIME
Mo X MHEHUIO BAPUaHThbI.

[anee npeanpuHnMaTenm AomkHbl 6bim
N3 BCeX NPeaioKeHHbIX NPenMyLLecTB Bbl-
6paTtb Hanbonee 3Ha4YMMOE OIS HUX MPEUMY-
LLeCTBO, peaynbratbl Nony4nnncb cnenytoLln-
Mu (Tadn. 3).

CornacHo npoBefeHHOMY onpocy, Hanbo-
nee BaKHbIM NMPEVMYLLIECTBOM ANs npeanpu-
HUMartenem ctano yKpenneHne nMmogxa Kom-

Ta6bnuua 2. Peaynerarthl onpoca «[penmyLlecTsa oT peanu3aumm coumasnbHON OTBETCTBEHHOCTU»
Table 2. Results of the survey “Benefits from the implementation of social responsibility”

MpeumyLiecTso ot peanusauum CO Yucno npepnpuHumarenen
The advantage of implementing CR Number of entrepreneurs
a6ce. / abs. %
CokpalLieHne onepaumoHHbIX PacxofoB 00 44
Reduction of operating expenses
B0O3MOXHOCTb MOMYy41Tb AOMONHUTENBHYIO NOAAEPXKKY CO CTOPOHbI
roCyAapCTBEHHbIX 1 MECTHbIX OPraHoB BNacTu 16 32
The opportunity to receive additional support from state and local authorities
[NoBbILLIEHVE [OBEPUS CPEn NapTHEPOB 11 00
Increasing trust among partners
(DOpMVIpOBaHI/Ie NONOXUTENbHOIr0O UMMNAXa 35 70
Formation of a positive image
oBbILLEeHWe NOANLHOCTU KITMEHTOB o7 54
Increasing customer loyalty
[MpviBneYeHre HOBbIX KNMEHTOB NOCPEeACTBOM MH(DOPMALMOHHBIX aKLniA
1 PR-koMnaHui 29 58
Attracting new customers through information campaigns and PR companies
YBenunyeHve nosnbHOCTU COTPYAHNKOB o0 44
Increasing employee loyalty
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Ta6bnuua 3. 3HaunmocTb Npenmylects CO ansa npeanpuHumMaTenein
Table 3. The significance of the advantages of CO for entrepreneurs

MpenmyLiecTso ot peanusauyum CO Yucno npeanpuHumarenemn
The advantage of implementing CR Number of entrepreneurs
a6ce. / abs. %
(DopMI/IpOBaHI/Ie NONOXUTENBHOIrO MUOXa 12 24
Formation of a positive image
B03MOXHOCTb MOMY4nTb AOMOMHUTESNBHYIO NOAAEPXKKY CO CTOPOHbI FOCYAapCTBEH-
HbIX N MECTHbIX OPraHoB BflacTu 10 20
The opportunity to receive additional support from state and local authorities
[MpviBneYeHre HoBbIX KNNMEHTOB NOCPEACTBOM MHDOPMALMOHHBIX aKLniA
1 PR-koMnaHui 8 16
Attracting new customers through information campaigns and PR companies
[oBbILLEeHWe NOANBHOCTN KITMEHTOB 6 12
Increasing customer loyalty
[MoBbILeHne foBepus cpeamn NapTHepoB 6 12
Increasing trust among partners
YBenuyeHne NosiNibHOCTU COTPYAHVKOB 4 8
Increasing employee loyalty
CokpalLieHne onepaumoHHbIX PacxofoB 4 8
Reduction of operating expenses

naHn1, HarnmeHee 3Ha4YNMbIMU — YBEJTMYEHNE
NOANBLHOCTW COTRYAHMKOB M COKpaLLleHne one-
PaUMOHHbIX PACXOA0B. Ha Halwl B3rnaa, AaH-
Hble pe3ynbTaTbl CBMAETENLCTBYIOT O HEMOJ-
HOM MOHMMaHWN CO CTOPOHbLI Br3Heca npe-
VMYLLIECTB, TaK KaK KaXX4oe 13 HUX BaXKHO A4
KOMMaH1K, pa3BMBatOLLENCSH B AOTOCPOYHON
nepcnekTnse. bonee getanbHbIM aHanmM3 Ma-
Tepunanos Onpoca NoKasbIBa€eT, YTO KaXkaoe 13
NPenMyLLIECTB HECET CBOKO NOMb3y Ana 6usHe-
ca, a VIMeHHO:

o ®opmuMpoBaHMe MoIOXKUTENBHOrO UMUA-
Xa KoMnaHun. B geicTButensHocTH, 4em 60mb-
e N Ka4eCTtBeHHee KoOMMNaHna «oTBe4HaeT» le-
pen obLLEeCTBOM, peanv3yst CBOKO MporpamMy
coumanbHO OTBETCTBEHHOCTW, TEM NPUBIe-
KaTenbHee ee 6peHf, bnarogapsa Yemy KOM-
naHuM MOTYT BbIAENATLCHA CPEAN KOHKYPEHTOB
MO MHEHUIO CTENKXONAEPOB, OCYLLECTBIAA
ON1A 3TOro pasnnyHble MeponpuaTua 1 npo-
€KTbl, HanpaBneHHbIE Ha YCTOMYMBOE Pa3Bu-
Tre o6LLEeCTBa, 3aLUNTy U OXPaHy OKpy>Kako-
e cpenbl, 00y4eHue 1 pa3BuTie NepcoHana,

6naroTBOPUTENLHOCTL M Apyroe. ApKuin npu-
Mep — doepmepckoe xo3ancTtBo MapuHbl Cte-
naHoBow B . PeibuHcke Apocnasckoi obna-
CTW. KomnaHma He TONbKO Npon3BOAUT Kade-
CTBEHHble MPOAYKTbl, 3a60TUTCA O COTPYAHW-
Kax, HO 1 y4aCTBYeT B Pa3/INYHbIX COLMabHbIX
MEPOMNPUSATUAX, BbICTYNas NapTHEPOM MECTHbIX
OopraHoB BracTn B opraHusaumm [HA ropopa
n OHa MNobefpl, cyb660THMKaX, y4acTeyeT B [IHe
3aBO/MKCKOro panoHa. KnneHTbl opueHTupyeT-
C$1 Ha JaHHbIn 6peH 1 C yooBONbLCTBMEM MOA-
LEPXKMBAIOT MECTHOIO MPOU3BOAUTENS.

e BO3MOXHOCTb NOMy4YUTb AOMNOMHUTENb-
HYI0 MOOJepXKYy CO CTOPOHbI rocygapctaea
N MECTHbIX OpraHoB BnacTu. lNpeanpuHuma-
Tenu, y4acTByoLLME B Pa3BUTUN TEPPUTOPUN,
ynydluarolime ee MHOPaCTPYKTypy, NposB-
nsowme 3aboTy U BHUMaHuE K CTenxkonae-
pam, nony4atoT BOSMOXHOCTb MOMYy4YnTb MNOA-
LEPXXKy OpraHoB roCydapCTBEHHOM BNacTu Mo-
CPEACTBOM NpedoepeHLmMi B Hanoroobnoxe-
HWW, NbrOTHOW apeHbl, NM3nHra. Kpome a1oro,
Ha4mHada ¢ 1 gHBaps 2020 roga opraHusaumm
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Ha obulen cucteMe HanoroobnoXXeHnsa mMo-
FYyT YMEHbLUWTb Hanorosyto 6asy Ha CyMmy no-
»xeptBoBaHua 0o 1% (noan. 19.6 n. 1 cT1. 265
HK P®) [1].

e [lpyBne4YeHne HOBbIX KIMEHTOB MO-
CpencTBOM MHAPOPMALMNOHHBIX akuni n PR-
koMnaHui. bnarogaps counanbHbIM akTUB-
HOCTSIM MpeanpuHUMaTenu MOryT co3aaBarb
LieneByto ayaMTopuio NOCPEACTBOM MHOpMa-
LUMOHHbIX akumii. Hanpymep, B3anMHoe coTpya-
HWYEeCTBO ABYX KOMMaHui, 6naroTBopuTenb-
HoW accounaumn «Jap» 1 Manoro 6uaHeca,
N3roTaBMMBaoOLIEro Kykos Ha 3akas, no3Bo-
V0 OPraHM30BaTb COBMECTHYIO akLMIO MO 11X
peanusaunn Ha aykumoHe, bnarogaps 4emy
YAOAnoCh 3aKkpbiTb 611aroTBOPUTENbHBIA COOP,
a 'y npeanpuHuMaTens nosiBuIMCL HoBble 3aKa-
3bl. Kpome aToro, 6narogaps y4actumio B pas-
YHBIX COUManbHbIX akTUBHOCTAX KOMMAHNS
nosny4aeT OONOSHUTENBHOE BHMMAaHWE CO CTO-
POHbI 06LlecTBeHHOCTU. Kak npasuno, CMU
OCBELLAIOT PasnnyHble coumarnbHble COObITUS,
a napTHepam MeponpusaTUa 4OCTaeTCst CBOS
«MWHyTa cnasbl». ApteMm ECKuH, pykosoam-
Tenb KOMNaHuu «KamHeBefbl», CHNTAET, YTO
MOMOLLIb My3€sM 1 Nepefada B Aap LEHHbIX 9K-
3eMMASpPOB KaMHel — 4acTb Ux PR-nporpammel,
NOCKOMbKY KOMMaHWsa nony4aer nHdpopma-
UMOHHblE Ny6nvKaumuy, a Takxke nponaraHgy
OpeHaa, Tak Kak «1MMa KOMAaH11 KpacyeTcst BO
BCEX MY3€9X, e eCTb X KaMHW1» [5].

o [10BbILLEHNE NOANBHOCTU KIIMEHTOB.
Celyac B TpeHAe coumanbHO OTBETCTBEH-
Hble KOMMNaHWW, 1 NoTPebuTenu roToBbl Nna-
TUTb OOMblLUE 3a Te 6peHadbl, KOTOopble 3ab0-
TATCHA 00 OKpY»KatoLLel cpefe, BeAyT YECTHbIN
OV3HEC, OKa3bIBaKOT MOMOLLb HY>XOAKOLLMMCS.
Kak cneactsume, y Takmx KOMMNaHum MOXHO OT-
METUTb MOBbILIEHVE MPOAAX, a TakXe BbICO-
KW MPOLIEHT MOBTOPHbIX 3aka3oB. Kpome 37o-
ro, CO nomoraet opraHv3aumsam 1 B KPU3NC:
korga notTpebuTenb OKasbiBAeTCA B CUTyaLnn
HeonpeaeneHHoOCTH, TO C O0MbLUEN BEPOATHO-
CTblO OH BbIOEPET y)Ke 3HAKOMYIO eMy KOoMmMa-
HWIO, 3aCy>KMBLLYIO JOBEPVE, YEM U NOALEP-
XNT ee. B ka4ecTBe npumepa MOXKHO npuBe-
CTM MOCKOBCKYO KOhelHio «PoseTka 1 kodhe»,

KOoTopasa B Mepuof naHaeMmmn KOpoHaBupyca
obpartnnack K CBOMM KNMEHTaM 1 nonpocuna
PVHAHCOBOW MOAAEP>KKM B TOT MOMEHT, KOraa
KOMMaHWs He Mormna OCYLLECTBNATL CBOIO Aed-
TENbHOCTb B CBA3K C OrpaHnNYeHnemM nocetle-
HuiA [10]. Kak pesynbTar, nosnsHas ayautopus
4Yepes coumanbHble CeTV NOAAepKana Komna-
HWo, cobpana cpeacTBa 1 nepedmcimna mx
KobeHe, Gnarogaps Yemy Ta cMorna nNpoaos-
»KNTb CBOIO AEATENBHOCTb B KPU3NC.

e [ToBbllWeHMe OoBepust napTHepoB. [1o-
CTaBLUMKKN 3anHTEpPecoBaHbl pabotaTb C Co-
umanbHO OTBETCTBEHHbBIMY KOMMaHVAMU, Tak
Kak OHU OXMOatoT COOTBETCTBYIOLLErO [OBE-
PUTENbHOIMO OTHOLLEHWA K CBOEWN AEATENbHO-
ctn. Hanpumep, EkarepuHa MartaHueBsa, oc-
HOBAaTENb KOMMAaHNM 3KOMOrMYECKON KOCMe-
Tk MI&KO, oTMedaeT, 4To y4acTre B akumm
noaaep»xkn doraa «Mogapok AHreny», nepe-
YUCIAOLWEro 4YaCTb CPEACTB OT NPOAaKM Ha
6naroTBOPUTENBLHOCTL, CNOCOOCTBYET MOBbI-
LLIEHMIO OOBepusa CPean NapTHEPOB. JTO Noa-
TBEP)KAAET CMMBONMKA Ha NPOAYKLMK, MO3TO-
MYy TOProBble CEeTV MPU CPaBHEHUM aHanorny-
HbIX MPOAYKTOB C OANHAKOBOW LIEHO BbIGMpa-
tOT coUManbHO 3Ha4YMMbIA MPOAYKT [6].

e YBenn4yeHue nosfibHOCTU COTPYAHWKOB.
BHyTperHaa CO appecyeTcs nepcoHany komna-
HWK, 4TO YNy4LlaeT B3aMMOOTHOLLEHNS BHYTPA
KOMIIEKTMBA, MOBbILLIAET OLEHKY pabo4mx MecT
1 NpecTx padotoparend. 1o MHeHWo Hatanbu
KpaB4eHKo, koopavHaTtopa paboTbl ¢ O13Hec-
napTHepamMy 6naroTBOPUTENBHO OpraHM3aLmn
«Hounexka», coumaneHble akumMm obbeanHs-
0T COTPYAHWKOB KOMMaHNW, BOOXHOBMSAOT UX,
a TaKXXe CHWXaIOT BEPOATHOCTL NPOdeccmo-
HasTbHbIX BbIFOPaHui, CNOCOOCTBYIOT NPOsBIe-
HUIO NaepCKnx kadecTs [11].

o CoKpalleHve onepaunoHHbIX pacxodoB.
Hanpvmep, ontmMmnaaums 1Cnonb30BaHVa SMekK-
TPOSHEPIMM NPW peanuaaLn NporpamMmel 3a-
LWNTbI OKPY>KaloLLEN cpelbl C MOMOLLbIO CO-
KpaLLieH1s OTXOA0B NPOW3BOACTBA. APKuA Npu-
MEep — pOCCUCKMn 6peHa Snegi, KOTopbI Npo-
MN3BOAMT AOMaLLHIO 00yBb Hanmogobre BCem
N3BECTHbIX BaneHok. Cozpatens KoMnaHum Kn-
puvnn Bacunbes OTKpbIT CBOE MPOM3BOACTBO Ha
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3abpotleHHon habpuke B Cebexe, bnarogaps
4Yemy emy yaanocb BOCCTAHOBUTL NMpeanpusTe,
opraHvsoBarb paboyve MecTa Ans cefbyaH’.
[MpeanprHMMaTeNb CMOI MPOW3BECTU CTUMBHYIO
06yBb Ha BOCCTaHOBMEHHOV habplike, 4TO CcTa-
N0 coumanbHbIM BKNaAoOM B MECTHOE coobLLie-
cTBO. K TOMY >Xe coumanbHO OTBETCTBEHHAS
KOMMaHWs Nonyymna AONoNHUTENbHbIN SOdeKT
B BUOE COTPYAHMYECTBA C Meama, B TOM Yncne
Ha HEKOMMEP4eCKOM OCHOBE.

3aknro4eHue

Taknm 06pasom, B NpOBEAEHHOM UCCNEAO-
BaHUWM PacCMOTPEHbI OCHOBHbIE MPEnUMyLLie-
CTBa colManbHON OTBETCTBEHHOCTM AN1S KOM-
naHuin Manoro n cpepHero 6usHeca. Viccne-
[lOBaHWe AEeMOHCTPUPYET, YTO opraHmnaaumnn
BMAAT NpenmMyLecTBa oT peanudaumn CO no
60onbLLUen cTeNeHn B OPMUPOBAHMM MONOXKN-

Cnucok nuTteparypbl

TENbHOro UMMIKA, a TakKe NPUBAEYEHUN HO-
BbIX KITMEHTOB M YBENUYEHNN NOSNIbHOCTU TEKY-
wmx. Hambonee 3Ha4NMbIMKU MPUYUHaMK Npesa-
npuHMMaTEeNV BbIGpanm 3T »Xe MyHKTbI, a Tak-
e nobaBunm noaaep KKy rocyqapCTBEHHbIX
M MECTHbIX OPraHoB BNacTu.

CoumranbHas 0TBETCTBEHHOCTb — NOMEe3HbIN
WMHCTPYMEHT Ans ntoboi komnaHun. Peannays
couvanbHble akuum, npegnpuHuMarteny He
TONbKO BHOCHAT CBOW BKNaf B 0OLLECTBEHHOEe
61aroCcocTosAHNe, HO U NOAyYatoT CBOW Mpe-
MMYLLIECTBA, PACCMOTPEHHbIE B cTaTbe. Kpo-
Me 9TOro, CoLManbHO OTBETCTBEHHbI OU3HEC
6onee yCTON4YMB B KPUIUCHbBIX CUTyaLMsX; UMe-
eT NOosANbHbIX COTPYAHUKOB, MAPTHEPOB U K-
EHTOB; MONOXUTENbHbLIM UMUK, BO3SMOXXHOCTb
nony4YnTb MOAAEPXKKY CO CTOPOHbI rocyaap-
cTBa. VlccnegoBaHue nokasano, Y4To ObiTb CO-
LManbHO OTBETCTBEHHbIM OVU3HECOM — Monesa-
HO anga Bcex!
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